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MOTTO DAN PERSEMBAHAN 
 
MOTTO: 
 Always be yourself and never be anyone else even if they look better than 
you. 
 Do whatever you like, be consistent, and success will come naturally. 
 Learn from the past, live for today and plan for tomorrow. 
 Stop dreaming and start doing. 
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Penelitian ini bertujuan untuk menguji pengaruh masing-masing variabel Kualitas 
Produk (X1), Harga (X2) dan Merek (X3) terhadap Keputusan Pembelian (Y) pada 
smartphone Xiaomi di Kabupaten Kudus. Dalam penelitian ini, data dikumpulkan 
melalui metode kuesioner terhadap 75 responden pengguna smartphone Xiaomi di 
Kabupaten Kudus untuk mengetahui tanggapan responden terhadap masing-masing 
variabel. Kemudian dilakukan analisis terhadap data-data yang diperoleh berupa 
analisis kuantitatif meliputi uji validitas dan reliabilitas, uji hipotesis lewat uji t dan 
uji F serta uji koefisien determinasi R Square. Teknik analisis data yang digunakan 
adalah analisis regresi linier berganda yang berfungsi membuktikan hipotesis 
penelitian.  
 
Hasil analisis menunjukan bahwa secara parsial ketiga variabel kualitas produk, harga 
dan merek memiliki pengaruh positif dan signifikan terhadap keputusan pembelian.. 
Pengujian hipotesis menggunakan uji t menunjukkan bahwa ketiga variabel 
independen yang diteliti terbukti berpengaruh positif dan signifikan terhadap variabel 
dependen keputusan pembelian. Kemudian melalui uji F dapat diketahui bahwa 
variabel Kualitas Produk, Harga dan Merek berpengaruh positif dan signifikan secara 
bersama-sama dalam keputusan pembelian. Angka Adjusted R Square sebesar 0,741 
yang menunjukkan bahwa 74,1% variansi keputusan pembelian bisa dijelaskan oleh 
ketiga variabel independen yang digunakan dalam persamaan regresi. Sedangkan 
sisanya sebesar 25,9% dijelaskan oleh variabel lain diluar ketiga variabel yang 
digunakan dalam penelitian ini.  
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The purpose of this study is to determine the effect of each variable Product Quality 
(X1), Price (X2) and brand (X3) on Purchase Decision (Y) in smartphone Xiaomi on 
district Kudus. In this study, the data collecting is by questionnaires to 75 respondents 
of  customers produced smartphone Xiaomi on district Kudus to know the response of 
the respondents to each variable. The data analysis of this study is quantitative 
analysis included validity and reliability, test hypotheses by t test, F test and R Square 
determination coefficient test. The data analysis technique is using multiple linear 
regression analysis which is to prove the hypothesis of the study.  
 
The results of the analysis shows that the partial three variables of product quality, 
price and brand have a positive and significant effect on customer satisfaction. 
Hypothesis testing using t test and shows that three independent variables prove 
positive and significant effect on the dependent variable purchase decision. Then by 
the F test shows that the variables of Product Quality, Price and Brand have 
significant positive effect on Purchase Decition. Adjusted R Square of 0.741 indicates 
that 74.1% of purchase decision variation can be explained by the three independent 
variables used in the regression equation. The rest of 25.9% is by other variables 
beside the three variables used in this study.  
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